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Tag Announcements Your BIG Music Promotion! 


f 
Recorded Radio Spots COLUMBIA ALBUM 


Where policy indicates here are two suggested LIVE TAGS 
for use by your local station. Select the appropriate one 
for your particular engagement. Please fill in the par- 
ticulars in the LIVE TAG you select. The LIVE TAG imme- 
diately follows the recorded announcement. 


TAG #1 


Special performances of THE OLD MAN 
AND THE SEA start (day ) , at 

Theater. We urge you to see 
this picture from the beginning. Perform- 
ances start at..<:.Ctime)..) at... (time) 25, 


(time).....(etc.,) Plan to arrive in 
time for the start of one of these showings 
of a great motion picture—Spencer Tracy in 
THE OLD MAN AND THE SEA. In War- 
nerColor at the Theater. 


THE OLD MAN AND THE SEA starts i Pe | 


| Theater. You can buy your Attractive Full-Color Album Jacket of LP Sound Track music 
tickets in advance for a guaranteed but un- Senin’ tt 


reserved seat for any of the.....(number ) by Academy Award winning composer, Dimitri Tiomkin. 
performances daily of THE OLD MAN AND ; | ; 
THE SHA Shows Saidtcak (time) Plugs the picture front and back! Columbia has covered the 


(time ). (time ) , etc. Dont . th : dare" ne 

miss THE OLD MAN AND-THE SEA at entire country with an extensive promotion campaign, and 
(theater )........(starting )........(date ) thousands of dealers from coast to coast are displaying 
Order Radio Spot records directly from: this album. Cash in on this tie-up by contacting your local 


THADDEUS SUSKI PRODUCTIONS Columbia dealer for DISPLAYS, CONTESTS, CO-OP ADS, 
124 East 73rd Street DISC JOCKEY PLUGS! 


New York 21, N. Y. 
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SPECIAL EXPLOITATION FOR THIS SPECIAL PICTURE 


The following are suggestions which should be useful, entirely or in part, for your presenta- 
tion. Not every situation is alike and there will be some necessary changes and adaptations 


on your part. The suggestions given are meant merely as guides for your campaign. 


e ADVANCE SCREENINGS 


It is suggested that "The Old Man and the Sea" be screened 
for specially-invited groups of important opinion-makers, in- 
cluding: 


|. Heads of Education of high schools, both public and 
parochial. 


Heads of newspapers: publishers and editors. 
Important TV/radio personnel. 


Librarians. 


ok woN 


Religious groups (Ministers, Priests, Rabbis) for group 
sales. 

Invitations might be simple, carrying an R.S.V.P. Before the pic- 
ture starts, someone should talk to the audience — advising 
school heads of the plan for students, how schools can send 
groups accompanied by a teacher (the latter as a guest). 


@e GROUP SALES PROMOTION 


|. Contact groups personally, then follow-up with letters and 
calls. 


2. Have a printed, mimeographed or typewritten list of dis- 
count rates for Group Sales. This will avoid misunderstandings. 


3. Keep a reference file on Group Sales. 


4. Contact your local Warner Bros. Branch Manager for his co- 


operation in connection with this promotion. 


5. As soon as your playdate is confirmed, prepare a list of 


heads of colleges, schools, synagogues, churches, women's clubs, ~ 


men's clubs, fishing clubs, symphony societies, book clubs. When 
list has been prepared, invite to special screening those who 
could influence Group Sales. 


e LOBBY 


In selling this picture —in front and lobby — we suggest an 
attempt be made to reflect dignity in your presentation. En- 
deavor to make your lobby "different." For example, you might 
make use of the special "Rave Quotes'’ (40x60) in a conspicuous 
spot. 


Order from: 


CAMPAIGN PLAN EDITOR 
Warner Bros. Studios 
Burbank, California 


If it fits your policy, set up displays urging the public to purchase 
tickets in advance, and list times of showings. "The Old Man 
and the Sea'’ SHOULD BE SEEN FROM THE BEGINNING! 


e PUBLICITY SCHEDULE 


|. It is important to plant stories well in advance. If your 
theatre is the first in the area to play the picture, say so in 
your first story break. 


2. Whenever you have screenings for dignitaries, School Board, 
important newspaper and TV/Radio people, a special story, 
listing guests, should be planted in the papers. 

3. For added significance to the importance of the film, try 


for editorial comment on the picture's theme. 

4. Make the most of local art and stories for your opening. 
Photos and quotes from your important people will be a big 
help. 

5. Arrange to have those present at the special screening 
write you about the picture and use these letters for column 


breaks. Urge school papers to publish comments. 


“First Night” 


Arrange to set aside sections 
of seats on opening '‘'first 
night" for "sponsors" (who 
purchase tickets in advance). 
These should be civic and so- 
cial leaders of the city. Carry 


names of sponsors in opening 


day newspaper ads and pub- 


av, 


Plan a gala "first night" open- 


licity. 


ing or Hollywood-type Pre- 
miere, featuring ceremonies 
and broadcasts in lobby and 
front of theatre, and making 
the program as elaborate as 
possible. Celebrities (local) 
and visiting (if any) should be 
invited to attend, as well as 
entertainers from hotels, night 
clubs, TV/Radio stations. News- 
paper ads would carry, in ad- 
vance, a listing of celebs who 
have indicated they will attend: 
If a band can be promoted, it 


can add color to the event. 


— 


VALUABLE QUOTES YOU CAN USE IN ADS, PUBLICITY 


These are actual quotes from leading columnists and newspapers across the country. Use 
them in ads or have blow-ups made for lobby and other displays. 


"A movie epic... Heroic quality.” LIFE "It is dead sure to rank as one of America’s screen 


classics.” NEWSWEEK 


"It is both an extraordinary achievement in film 
making and an extraordinary experience in film 


. will be an unforgettable experience for you.” viewing.” SATURDAY REVIEW 
L.A. EXAMINER "", .. achieves a rare distinction." LOOK 


"An artistic triumph.” BOX OFFICE DIGEST 
"Outstanding." COSMOPOLITAN 


"One of the great films of our generation." 


N.Y. HERALD TRIBUNE 


um 


... one of the most beautiful pictures ever made.” 
PHILIP K. SCHEUER, L.A. TIMES 

: "Told superbly.” 
THE PHILADELPHIA INQUIRER 


puorortay srupes . study Guides — at New Low Prices! 


VOLUME 24, NO. 2 October, 1958 30¢ A COPY 


A big campaign asset—the |6-page Study Guide prepared under the editorship of Dr. William Lewin, past presi- 
dent of the N.E.A. Department of Secondary Teachers (author of Photoplay Appreciation in American High 
Schools, and co-author of Standards of Photoplay Appreciation). The Study Guide takes full advantage of the 
growing photoplay discussion movement in schools! 


¢ REACH PARENTS 
AND TEENAGERS 


Reach the homes in your area through teachers by 
supplying this guide to all classes in English. Have 
students take the booklets home. Distribute the guides 
also through public libraries. 


e FOLLOW-UP OUR SAMPLING 


Single sample copies have been sent to 11,500 schools 
and colleges in key cities throughout the United States. 
Many are eagerly awaiting additional copies through 
your courtesy. What remains is for you to contact 
heads of all public, private and parochial schools and 
colleges, community organizations, libraries and P.T.A.'S 
in your area and find out how many additional copies 
they wish under your sponsorship. 


GUIDE TO THE DISCUSSION OF 
THE LELAND HAYWARD PRODUCTION 


THE OLD MAN AND THE SEA 


RELEASED BY WARNER BROS. PICTURES 


* HOW TO DO IT 


1. To speed up school cooperation, send a list of towns you 
wish to cover to: 
DR. WILLIAM LEWIN 


Educational & Recreational Guides 
10 Brainerd Road, Summit, New Jersey 


2. Contact Heads of English Departments, Audio-Visual Direc- 
tors and Principals. Ask them to use Study Guides for class- 
room discussion. 


3. Determine the number of Study Guides you require to get 
the full coverage of your schools. Use the convenient order 
form below, allowing sufficient time for delivery and distribution. 


i STUDY To: BOXOFFICE, 

See hei soe re NEW LOW RATES 1 GUIDE 825 Van Brunt Blyd., ; 
(f.o.b. Kansas City) te fac aN Ae } 

Prepared by i * . 5 . 
WILLIAM LEWIN, Ph.D. 3c per copy (5,000 lots) 6c per copy (500 lots) : ae es ee of the illustrated 16-page Study Guide of - 
4c per copy (2,500 lots) Tc per copy (100 lots) B Name of Theatre. ee-seeceeneeseeeenesenrseneeenennnsrneeennttnettn Pay ate.eneeeeneeneenteeeeeeenetnee a 
[ PAY -Wo fo i f= x pryeee pe eal ae Meta Ape a Ree ERNE A Teta einre cit RY Sab OUR LRM UN Pa: NT cee pe SAU rw Steet i 
POSBiS 5c per copy (1,000 lots) 10c per copy ( 50 lots) : Siqnaturesof, Manager 2a... sue a trio hee Se NOR eee ace cae te : 
Actual Size: 6" x9"'—16 Pages a lle nul cA anc fs Ok eG Gb obsess Gel A's dl 
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PUBLICITY 


GENERAL ADVANCE STORY 


“The Old Man and the Sea,” the 
long-anticipated Warner Bros. mo- 
tion picture release based on the 
celebrated Ernest Hemingway 
novel which made literary history, 


Opens. sree Pee dae pw 
Theatre. 

Starring Spencer Tracy, the dis- 
tinguished WarnerColor film is 


viewed as making a contribution to 
motion pictures equal to that made 
to world literature by Heming- 
ways deeply moving story. 

The film was produced by Le- 
land Hayward, and directed by 
John Sturges from a screenplay by 
Peter Viertel. Hemingway’s story, 
read by more than 13,000,000 per- 
sons in 42 languages, brought him 
the Nobel and Pulitzer Prizes and 
new world acclaim as an artist of 
remarkable compassion and insight 
into the human heart. The Warner 


Bros. film faithfully and beauti- 
fully transfers these elements to 
the screen. 


“The Old Man and the Sea” was 
photographed with great care in 
Cuba, the Bahamas, Peru, Equa- 
dor, Panama, the Galapagos Is- 
lands, Hawaii and California. 
James Wong Howe served as di- 
rector of photography, with Floyd 
Crosby and Tom Tutwiler supply- 
ing additional photography. The 
musical score was composed and 
conducted by Academy Award 
winner Dimitri Tiomkin. 


Featured in the cast with Tracy 
are a 13-year-old Cuban boy, Fe- 
lipe Pazos, who has never acted 
before, and veteran stage, screen 
and television performer, Harry 
Bellavar. Appearing briefly in the 
film are Hemingway himself and 
his wife. 


CURRENT STORY 


Warner Bros.’ “The Old Man 


proved a bonanza for Cuban screen 
players residing in Hollywood. 


Director John Sturges engaged 
17 of the young Cuban actors for 
extra and bit roles in studio-made 
scenes of the WarnerColor version 
of Ernest Hemingway’s Pulitzer 


~ Tourist Attraction 


The island of Cuba has a new 
tourist attraction thanks to Ernest 
Hemingway, screen star Spencer 
Tracy and Warner Bros.’ picture- 
making troupe which filmed “The 
Old Man and the Sea” in the sea- 
side village of Cojimar. The new 
film classic is now at the................-- 
Theatre. 


Cafe Terraza, Hemingway’s fa- 
vorite rendezvous at Cojimar, be- 
came a gathering place for Tracy, 
producer Leland Hayward, direc- 
tor John Sturges and members of 
the Hollywood location company 
while the Pulitzer and Nobel Prize- 
winning story was being filmed in 
nearby Cuban waters. 


Souvenirs of the picture safari 
now decorate the Cafe Terraza 
where one of the rustic tables bears 
this legend: “Spencer Tracy ate 
here.” 


Author Hemingway, long - time 
patron of the Terraza, let it be 
known that it was here that he 
listened to the tales of the Cuban 
fisherman that “moved” him to 
write “The Old Man and the Sea.” 


and Nobel Prize-winning novel 
which stars Spencer Tracy. 

“The Old Man and the Sea” 
was filmed for the most part on 
Cojimar on the Cuban seacoast. 

Cuban-Americans performing in 
the Leland Hayward production 
include Jose Saenz, Nick Boegani, 
Delmar Costello, Alfonso Dubois, 
Robert Lugo, Israel Garcia, Joe 
Molina, Herb Pacheco and others. 


Man-Made Sunburn 


A severe case of eye-burn inter- 
rupted Spencer Tracy’s starring 
assignment in Warner Bros.’ “The 
Old Man and the Sea” which has 
been set to open..............------ at the 
ew re Saas Theatre. 

Tracy, portraying the venerable 
Cuban fisherman in Ermest Hem- 
ingway’s Pulitzer and Nobel Prize- 
winning story, basis of the film, 
suffered the painful burns while 
working in the glare of a 2300- 
candlepower lamp used for close- 
up photography. 

Screenplay called for the star’s 
face to be illuminated by intense 
reflection of sunlight on glassy 
waters of the Gulfstream. 

Director John Sturges filmed 
other scenes while Tracy, obeying 
doctor’s orders, recessed until the 
eye-burn completely healed. 

“The Old Man and the Sea” was 
produced in WarnerColor by Le- 
land Hayward. 


“THE OLD MAN AND THE SEA” MAT 2C 


He remembered the time in the tavern at Casablanca when he had 
played the hand game with the strongest man on the docks. He was 
not an old man then, but was in his prime. 

Spencer Tracy stars in Ernest Hemingway’s “The Old Man and the 
Sea,” a Leland Hayward production for Warner Bros. coming 


eM acuye dt weta Theatre. John Sturges 


directed the WarnerColor filmization of the famed Pulitzer and 


Nobel prize winning novel. 
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“THE OLD MAN ANDTHE SEA” MAT 28 


The sharks came in a pack and he clubbed desperately at what he 
could only feel and hear and he felt something seize the oar and 
it was gone. A thrilling battle with the giant sharks in Ernest Hem- 
ingway’s “The Old Man and the Sea,” a Warner Bros. presentation 
starring Spencer Tracy and filmed in magnificent WarnerColor, due 


ee ae Theatre. 


STUDIO SUNLIGHT 


Batteries of studio floodlamps 
using a total of 40,000 amperes, 
enough to service a town of 25,000 
people, supplied artificial sunlight 
for simulated Gulfstream back- 
grounds in Warner Bros.’ “The Old 


Studio - made scenes featuring 
closeup portraiture of Spencer 
Tracy starring as Ernest Heming- 
way’s venerable Cuban fisherman, 


ANNIVERSARY 


Spencer Tracy marked his 27th 
Anniversary as a motion picture 
actor when Warner Bros. started 
production of “The Old Man and 
the Sea, due to open................2.2...-- 
at tee 2 cre ee Theatre. The 
star’s title role portrayal became 
his 60th screen assignment in a 
career distinguished, among other 
things, by the winning of two 
Academy Awards. 


Enthusiasm for the new task, 
Tracy let it be known, was as 


strong as it was for his first Holly- 
wood acting stint a quarter cen- 
tury ago. 

“Survival on the screen,” Tracy 


. “<< . 
said, “requires an actor to treat 
every new role as though it were 


the most important in his career. 

“The minute his interest lags, 
so does his performance.” 

Tracy’s starring portrayal of Er- 
nest Hemingway’s aged but indom- 
itable Cuban fisherman in “The 
Old Man and the Sea” has been 
rated one of the most remarkable 
in cinema history. The Warner- 
Color film, produced by Leland 
Hayward, was directed by John 
Sturges. 


STRONG MAN 


Ramiro Brindis, 250-pound Cuban 
negro and considered the strongest 
man in the Cuban village of Casa- 
blanca, plays Spencer Tracy’s op- 
ponent in the hand-wrestling battle 
in Warner Bros.’ “The Old Man 
anduthe Sea: (due he 
at the ee eee Theatre. 


Scenes of the hand duel from 
Ernest Hemingway’s Nobel. and 
Pulitzer Prize novel were filmed 
at Casablanca in El Pequeno bar, 
where Hemingway visualized the 
incident. 

Brindis, like most of the bit and 
all of the extras and atmosphere 
players in “The Old Man and the 
Sea,” has never acted before. He 
speaks no English. 

“The Old Man and the Sea” is 
a Leland Hayward production for 
Warner Bros., directed by John 
Sturges. 


were photographed to correspond 
with the picture’s original footage 
secured in the Bahamas, coastal 
waters of Peru, Ecuador, Panama, 
the Galapagos Islands and Hawaii. 


Presented in WarnerColor, “The 
Old Man and the Sea” was pro- 
duced by Leland Hayward and 
directed by John Sturges. James 
Wong Howe was the cinematog- 
rapher. 


"THE OLD MAN ANDTHE SEA MATIA 


He was an old man who fished 
alone ina skiff in the Gulf 
Stream. Spencer Tracy stars in 
Warner Bros. exciting filmiza- 
tien of Ernest Hemingway’s 
Pulitzer and Nobel prize winning 
novel, “The Old Man and the 
Sea,;: contman 321s. to the 


JOHN STURGES 


For the rest of his professional 
career, John Sturges may well be 
identified as the man who directed 
Warner Bros.’ “The Old Man and 
the Sea.” The epic picture starring 
Spencer Tracy and based on Er- 
nest Hemingway’s Pulitzer and 
Nobel prize winning story, has 


at thes 6 sv ee Theatre. 

Sturges’ achievement .has been 
cited by critics and cinema author- 
ities as monumental in that he put 
the real Hemingway on the screen 
for the first time. 

During his Hollywood tenure, 
Sturges has piloted such eminent 
stars as Ethel Barrymore, Maurice 
Evans, June Allyson and Barbara 
Stanwyck. His films include “The 
Magnificent Yankee,” “Kind Lady,” 
“The People Against O'Hara,” “The 
Girl in White,” “Escape from Fort 
Bravo,” “Bad Day at Black Rock” 
and “The Scarlet Coat.” 

Sturges, who worked in just 
about every branch of movie pro- 
duction before he started direct- 
ing, was born in Oak Park, Illinois, 
not far, incidentally, from Hem- 
ingway’s birthplace. The director 
served in both the Signal Corps 
and Air Force during World War 
Il. 

Prior to his honorable discharge 
after four years of Air Force duty, 
Sturges was awarded the Bronze 
Star and four battle stars. He was 
signed as a full-time director by 
Columbia Pictures after his return 
to Hollywood. 

An outdoor sports enthusiast, 
Sturges is an expert skier and owns 
a 21-foot racing sloop. His deep 
sea experience, he says, helped in 
the direction of “The Old Man and 
the Sea.” The picture, produced in 
WarnerColor by Leland Hayward, 
is presented with a music score 
composed and conducted by Di- 
mitri Tiomkin. 


UNDERWATER CREW 


Frogmen were added to the 
technical staff of Warner Bros.’ 
“The Old Man and the Sea,” to 
obtain new effects in underwater 
photography. The Leland Hay- 
ward production opens.................... 
atthe. cet of Theatre. 

Rubber-suited specialists carry- 
ing regulation deep-sea diving 
equipment worked beneath the 
waves for extraordinary scenes in 
the Spencer Tracy-starring film, 
directed by John Sturges. 

Marine diving experience was 
essential for the frogmen handling 
lights, submarine cameras and me- 
chanical attachments for Tracy’s 
fishing skiff. ; 

“The Old Man and the Sea,” 
based on Ernest Hemingway’s 
Pulitzer and Nobel Prize-winning 
novella, was filmed in Warner- 


Color from a screenplay by Peter 
Viertel. 


SPENCER TRACY 


Spencer Tracy, whose 30 years 
of acting cover two Academy 
Awards and more honors than he 
can remember, is beginning to re- 
lax and untie the knots of profes- 
sional tension. 

“T’ve even thought of retiring,” 
Tracy says, “but about the time 
I’m ready to make up my mind, 
a role comes along that I can’t 
resist.” 

Like, for instance, the star’s cur- 
rent role as Emest Hemingway’s 
courageous Cuban fisherman in 
Warner Bros.’ “The Old Man and 
the Sea,” the Leland Hayward pro- 
duction coming.................-..---- to the 
Rime Brats mae heir Theatre. 

This role, Tracy declares, is the 
kind that can change any actor’s 
mind about quitting. “And it holds 
special significance for me because 
of my affection for the book, my 
admiration for Hemingway — and 
because of the fact it is a story of 
the sea, a subject I view with 
great respect since “Captains Cour- 
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ageous. 


Tracy's performance in that pic- 
ture won his first Academy Award, 
and, if he had a favorite role, that 
would be it. “I even thought that 
since the part in ‘The Old Man 
and the Sea’ bears at least a gen- 
eral_ relationship to the “Captains 
Courageous’ role, I might be round- 
ing out my career.” 


However, public enthusiasm over 
the star’s characterization in the 
new film has modified his views 
on retirement. He’s beginning to 
allow that he’s not ready to loaf 
yet, after all. 

“The Old Man and the Sea,” 
rated an all-time classic, will un- 
questionably be considered Tracy’s 
finest picture. The Pulitzer and 
Nobel Prize winning story was 
scripted by Peter Viertel and the 
WarnerColor film was directed by 
John Sturges. Dimitri Tiomkin com- 
posed and conducted the musical 
score and James Wong Howe was 
in charge of photography. 
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FLOATING STAGE 


A floating sound stage, pos- 
sibly the first in motion picture 
history, was especially fitted out 
to carry personnel, cameras, gen- 
erators, sound recording machines 
and other equipment for marine 
filming of Warner Bros.’ “The Old 
Man and the Sea,” the Leland 
Hayward production due................ 
Stone een ree ee Theatre. 


Measuring 110 feet by 32 feet, 
the barge contained dressing rooms 
for Spencer Tracy, star of the Er- 
nest Hemingway story, in addition 
to ‘makeup rooms, commissary and 
film refrigeration. 


The unusual vessel also carried 
a crane which was used to lower 
and raise a diving bell designed by 
Warner Bros. technicians for un- 
derwater filming. 

The picture in WarnerColor was 
directed bv John Sturges from a 
screenplay by Peter Viertel. 


“THE OLD MAN ANDTHE SEA" MATIC 


The old man had taught the boy 
to fish and the boy loved him. 
Spencer Tracy stars as the Old 
Man, and Felipe Pazos plays The 
Boy in Warner Bros. “The Old 
Man and the Sea,” magnificent 
WarnerColor production of Er- 
nest Hemingway’s Pulitzer and 
Nobel prize-winning novel, com- 
yo Yj eet ee tosthe 22 Theatre. 


Ernest Hemingway 


Ernest Hemingway, notably re- 
luctant in identitying himself with 
motion pictures, took an opposite 
stand when Warner Bros. decided 
to film “The Old Man and the Sea” 
WhiGh OpenSecrets at the 


The author, who declares that 
fishermen are the nobility of the 
earth, made sure that his favorite 
fictional character, the venerable 
Cuban of “The Old Man and the 
Sea,” received a square deal on 
the screen. 

Hemingway’s interest in the Le- 
land Hayward production starring 
Spencer Tracy was deeper than 
that of a writer who has “sold” a 
story to the moviemakers. In addi- 
tion to a monetary consideration, 
the author insisted that his story ot 
the fishermen, the boy and the 
giant marlin be treated with the 
same circumspect regard that won 
the Pulitzer and Nobel prizes for 
this remarkable work of literature. 


Peter Viertel’s script and the 
signing of John Sturges to direct 
received Hemingway's approval. 
The author himself presided as a 
special advisor tor deep-sea fishing 
and scenes filmed near the Hem- 
ingway home in Cuba. 


NEW DISCOVERY 


A talent search that covered 
most of Latin America was con- 
ducted to find a small boy to ap- 
pear in Warner Bros.’ “The Old 
Man and the Sea.” The Warner- 
Golox: picture: coming... sca.. 
[CoN ol 0 Votes Seesaw aurea pic aa Rs Theatre, 
is based on Ernest Hemingway's 
prize-winning story in which a 
Cuban youngster befriends the 
fisherman. 


Felipe Pazos, 11-year-old son of 
a former President of the Cuban 
National Bank, was eventually 
chosen for the role. 


Young Pazos, who lived with his 
parents in Cuba, was a student at 
the English school, the H. H. Hus- 
ton. Aeademy in Havana. He was 
givem-a scene to learn overnight, 
played it to perfection with screen- 
star Spencer Tracy next day and 
was signed to play the coveted 
pact. 


PREPARES FOR PART 


Spencer Tracy took two years 
to prepare himself for his current 
role in Warner Bros.’ “The Old 
Man and the Sea” which opens 
BESTE a at the................ Theatre. The 
star appears as Ernest Heming- 
way’s vastly engrossing character, 
the venerable Cuban fisherman 
who lands “the biggest fish ever 
seen.” 

Said Tracy: “I thought about 
the old man so much and analyzed 
him in long talks with Hemingway 


THE CAST 


Spencer Tracy 
as The Old Man 


Felipe Pazos 
as The Boy 


Harry Bellaver 
as Martin 


THE BILLING 


WARNER BROS. 25% aes 
Pictures Presents aa : 
‘ike Film Editor 
SPENCER TRACY i Arthur P. Schmidt, A.C.E. 
in ; 
ERNEST HEMINGWAY'S 100% AV? Directors erin aricla 
Pulitzer and Nobel : 
Prive Winning Story 75%, Sound by M. A. Merrick 
te Music Composed and 
Ages gee a Conducted by Dimitri Tiomkin 
Sei * Set Decorator Ralph Hurst 
Screenplay by 10% Special Effects by 
Peter Viertel 5% Arthur S. Rhoads 
in Makeup Supervisor 
WarnerColor 25% Gordon Bau, S.M.A. 


Music Composed and 
Conducted by 
Dimitri Tiomkin 


so thoroughly that I believe he be- 
came a part of me.” 

This is the way I always try to 
approach a role,” Tracy says, “with 
interest, 
identification.” 

“The Old Man and the Sea,” 
Tracy’s 60th motion picture since 
the beginning of his screen career, 
was produced in WamerColor by 
Leland Hayward. John Sturges di- 
rected. 


understanding and _self- 


THE CREDITS 


Produced by Leland Hayward 
John Sturges 
Peter Viertel 


Directed by 
Screenplay by 
Director of Photography 


James Wong Howe, A.S.C. 


Additional Photography by 


Floyd Crosby, A.S.C. 
Tom Tutwiler, A.S.C. 


Underwater Photography by 


5% Assistant Director 
5% 
5% Production Manager 
Produced by Leland Hayward = 15% 

Directed by John Sturges 15% 


A Leland Hayward Production 


Russ Llewellyn 


Gene Bryant 


HONORED ACTOR 


Spencer Tracy has been honored 
with more trophies, scrolls and 
plaques than any other actor in 
Hollywood. 


Tracy’s current portrayal of Er- 
nest Hemingway’s rugged old 
Cuban fisherman in Warner Bros.’ 
“The Old Man and the Sea,” due 
Riese at the................ Theatre, has 
been cited as probably the most 
impressive of the star’s career. 


The star, who also has two. Acad- 
emy Awards to his credit, admits 
that after a quarter century and 
60 pictures, he has become more 
than slightly choosey about roles. 


“T can afford to pick them care- 
fully,” Tracy says, “and I do. I 
may not always be right, but if 
there’s a mistake, I don’t blame 
anyone but myself.” 

Tracy is known to have con- 
ferred with both Hemingway and 
producer Leland Hayward for sev- 
eral months prior to his acceptance 
of the unusual assignment in “The 
Old Man and the Sea.” The War- 
nerColor picture was directed by 
John Sturges from a screenplay by 
Peter Viertel. 


Author Now Actor 


Ernest Hemingway put on a blue 
checkered sports shirt and sat at 
a corner table in a rustic cafe 
scene surrounded by bit players 
for his debut as a motion picture 
actor. 


The world famed author wanted 
to be a part of “The Old Man and 
the Sea,” when his own Pulitzer 
and Nobel Prize-winning story was 
being filmed in Cuba by Warner 
Bros. The picture comes.................- 
0G 496-2. See ee Theatre. 


John Sturges, director of the pic- 
ture, made sure that the Heming- 
way profile was recognizable in 
this historic scene. In addition to 
the acting chore, Hemingway also 
took active interest in the filming 
of initial scenes showing Spencer 
Tracy as the story’s courageous 
Cuban fisherman. 


Tracy, known to have been Hem- 
ingway’s first choice for the solo 
star role, followed the author’s per- 
sonal instructions while preparing 
himself for the portrayal. 

“The Old Man and the Sea” 
was produced by Leland Hayward 
and photographed in WarnerColor 
by James Wong Howe. 


The Old Man (SPENCER TRACY) has gone 84 days 
without taking a fish. Unlike the other Gulfstream fisher- 
mén, he now goes out alone in his skiff. But the Boy 
(FELIPE PAZOS), his friend and helper, meets the Old 
Man as he brings his empty boat into the harbor and 
they decide tomorrow will be a fine day for the big 


marlin. 


That night the Old Man sleeps deeply and dreams of 
Africa when he was a boy before the mast and of the 
lions on the beach. It is still dark when he wakens and 
goes for the Boy who helps him carry his gear to the skiff. 
The Boy pushes the Old Man's skiff out to sea and stands 
gesturing farewell. "Good luck, Old Man." 


When he is far out the Old Man puts one bait down 
at 40 fathoms, one at 75 and a third and fourth at 100 
and 125 fathoms. Soon a marlin is testing the bait 75 
fathoms down. The line begins to race. The Old Man 


cannot check it. ''What a fish." 


Four hours later the fish is swimming out to sea, towing 


“THE OLD MAN ANDTHE SEA” MAT 2A 


poses 


They went down the trail to the skiff, feeling the pebbled sand 
under their feet. Spencer Tracy and Felipe Pazos in an opening 
sequence of Warner Bros. breathtaking production of Ernest Hem- 
ingway’s “The Old Man and the Sea.”’ The Pulitzer and Nobel prize- 


winning novel comes...-.....-.--.------- 


LELAND HAYWARD 


Leland Hayward’s friendship 
with Ernest Hemingway and _his 
confidence in the author’s talent 
were instrumental in bringing to 
the motion picture screen one of 
the great classics of all time, “The 
Old Man and the Sea,” starring 
Spencer Tracy, which opens.......... 
eT Ei 2 | See a ee theatre. 


THE OLD MAN ANDTHE SEA“ MAT IB 


It was an hour before the first 
shark hit him. Spencer Tracy 
battles for survival against 
vicious sharks in Warner Bros. 
“The Old Man and the Sea,” 
Leland Hayward production of 


nies tothe <2:2..5:-- Theatre. 


Even before the publication of 
Hemingway’s “The Old Man and 
the Sea” in Life Magazine — and 
the first work of fiction to be pub- 
lished by that magazine, inciden- 
tally—producer Hayward had been 
struck by the story’s screen possi- 
bilities. 

Hayward has long been an ad- 
mirer of Ernest Hemingway, as a 
writer of exceptional talents, as a 
fisherman and sportsman and as a 
friend. As much as anyone else, 
the producer was convinced that 
Hemingway should, and would, be 
awarded the Pulitzer Prize for 
“The Old Man and the Sea,” and 
later the Nobel Prize. Both of 
which honors, of course, did come 
to the writer. 

With Warner Bros., Heming- 
way, Tracy and Hayward sponsor- 
ing the project, they chose John 
Sturges as the director most likely 
to round out the filming as a mem- 
orable enterprise. 

“The Old Man and the Sea” 
marked the culmination of Hay- 
ward’s 35-year career in the enter- 
tainment industry. During those 
years he had been a press agent, 
film salesman, talent scout, story 
editor, actors’ and writers’ agent 
and, with outstanding success, a 
producer of plays and motion pic- 
tures. 

Among the Hayward theatrical 
hits have been “A Bell for Adano,” 
“State of the Union,” “Mister Rob- 
erts,’ “Wish You Were Here,” 
“Call Me Madam,” “Point of No 
Return” and “South Pacific.” His 
films for Warner Bros. release have 
been “Mister Roberts,” “The Spirit 
of St. Louis” and now “The Old 


Man and the Sea.” 

Filmed in WarnerColor, the new 
screen epic is presented with a 
music score composed and con- 
ducted by Dimitri Tiomkin. 


Ernest Hemingway’s Pulitzer and 
Nobel prize-winning novel. Film- 
ed in WarnerColor, the picture 
is due.:-..-2.2 at thes: Theatre. 


THE STORY 


(Not for Publication) 


Old Man unleashed his greatest effort and he finished 
the bout, and everyone called him the champion. 


The great fish has pulled him into the twilight. He 
sleeps and at daybreak the fish jumps again and again. 
Soon it is noon of the third day. The fish is circling and 
becomes visible under the surface of the water. The Old 
Man drives his harpoon down with all his strength. The 
fish makes a final death leap. It is bigger than the boat. 
The Old Man lashes it to the side, sets the sail and starts 
for home with his prize. 

It is night when the first shark hits. Two hours later the 


scavenger sharks move in and at sunrise there is no land 
in sight and only half of the marlin is left; then they 


come in a pack. The Old Man clubs at their heads, but 
soon there is nothing left for them to eat. 

The Old Man is beaten. He beaches his skiff, shoulders 
the mast and starts the death-tired climb to home. He is 
still asleep when the Boy comes in the morning. Tears 


flood the Boy's eyes as he runs for coffee. Several fisher- 


the skiff, and the Old Man is braced with the line across 


his back. There is no land in sight, and now the fish is 
surfacing, and now it dives deep and begins to tow the 
boat again. Now far out at sea the Old Man is fast to 
the biggest fish he has ever seen; and he recalls the time 
he played the hand game with the strongest stevedore on 
the docks. He and the Negro had gone a day and a night 
with their elbows on a chalk line on the table. Finally the 


men stand by the skiff while one of them measures the 
titanic skeleton and when the Boy gets the coffee, the 
cafe proprietor (HARRY BELLAVER) says, "What a fish 


that was. There has never been such a fish." 


Up the road, the Old Man is sleeping again and dream- 


ing about the lions. 


(Running Time: 89 minutes) 
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